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Club e -Luxe!  Club e -Luxe At A Glance  
 

Club  e-Luxe is an  executive  club  created  by  Luxe Corp  for  digital  luxury 

business professionals  in response  to  the  urgent  need  to  address  the  business 

challenges  that  luxury companies  are  facing  in the  context  of  the  internet,  

digital  media,  new  technologies  and  innovation .   
 

For the  past  five  years,  Club  e-Luxeõs main  objective  has remained  to  provide  

luxury companies  with  access  to  the  most  advanced  strategies,  knowledge,  

applications,  systems and  tools  required  for  luxury to  thrive  online  and  offline  in 

the  context  of  technology  and  innovation .   
 

The club  congregates  the  leaders  of  the  worldõs most  respected  and  forward -

thinking  luxury brands  twice  a  year  for  full immersive  digital  sessions with  

practicing  experts . With  a  strong  focus  on  confidentiality  and  value  

enhancement,  Club  e-Luxe admits  a  limited  number  of  luxury companies  per  

year . Club  e-Luxe participants  include  CEOs, Presidents, Vice  Presidents, 

Senior Directors  and  decision  makers  whose  collective  vision are  responsible  

for  driving  their  companiesõ growth  and  the  luxury industry  in general .   
 

Club  e-Luxe hosts two  events  every  year  in Paris.  
 

-The Club  e-Luxe Breakfast  Seminar,  held  every  January   

-The Club  e-Luxe International  Summit,  held  every  June   
 

Club  e-Luxe events  are  not  conferences  but  Integrated  and  immersive  digital  

and  innovation  consulting  sessions piloted  by  practicing  experts .  
 

Club  e-Luxe has become  the  reference  for  digital  luxury and  has been  

referred  to  as the  òwindow to  the  future  of  luxuryó by  insiders.  
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2006 ð Club e -Luxe is born!  

2 ð Annual events at the Ritz Hotel Paris   

Every June  ð 

Annual International Summit  

Every January ð  

Annual Breakfast Seminar  

Immersive  ð Experience of digital 

luxury strategy + operations  

Demos  ð  

Of latest digital tools  

CEOs ð And senior executives  

70 ð Luxury brands  

International ð Speakers, Experts, 

Practitioners from luxury and technology   



What Club e -Luxe brings to Luxury  

Innovation   Virtual  Reality   

    Applied  Technology     e-Merchandizing  

Digital  Media         Luxemosphere  

 E-Commerce      M-commerce  

Evolution   Augmented  Reality  

     Neuromarketing  E-Merchandizing   
E-Revolution         Cyberspace  networks   

       Crowd  Sourcing            Multi -Media   

Channel  Integration   e-Customization   

   e-Strategy  360 e-Experience  

Content  Management  Social  Media   

3D Projection       e-Business  and  more!  
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Why T, M, S, C, I and G Luxury?  
 

Digital  media  and  technology  open  up  an  endless  world  of  opportunities  for  

luxury experiences . However  technology  is not  static  and  its constant  evolution  

means  that  digital  approaches  need  fine -tuning,  at  least  once  every  six 

months . Luxury companies  need  to  endlessly  examine,  assess and  refine  digital  

strategies,  tactics  and  operations  to  remain  in line with  this ever  evolving  

domain  and  the  consumers  hooked  on  it.  
 

In this climate  of  speed  and  adaptation,  the  Club  e-Luxe Breakfast  Seminar  

seeks to  bring  insights on  the  latest  developments  in topic  areas  including  

Tablet,  Mobile,  Social,  Customization,  Gaming,  Interactive  and  Multi  Media .  
 

Tablet  Media : An insightful  look  at  the  magical  possibilities of  tablet  media  for 

 creative  communications ; and  itõs re-shaping  the  way  

 consumers  access  and  relate  to  luxury.  

Mobile  Media : An in-depth  evaluation  of  the  how  Mobile  Media  is re-defining  

 client  engagement  through  branded  content  and  m-

 commerce .  

Social  Media : Facebook,  Twitter, Youtube,  Vimeo,  Flickr and

 hundreds  other  platforms  seem  not  to  be  sufficient  in driving  

 rich  experiences . What  next?  Find the  answer  here   

Customization  Media : A critical  analysis of  luxury in the  digital  customization  

 context  and  live DEMOs of  suitable  tools  and  applications .  

Gaming  Media : An in-depth  profiling  of  the  new  generation  of  luxury clients  

 shaped  by  immersive  social  gaming  and  platforms  and  the  

 opportunities  for  forward -thinking  brands .  

Interactive  Media : A review  of  the  new  and  the  best  of  digital  media  in luxury.  
 

Places  are  limited  and  early  confirmation  is advised .  See pages  11 and  12 for fees and  to register . 
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Topics 

T-Luxury 

(Tablet Luxury)  

 

C-Luxury  

(Customized Luxury)  

I-Luxury 

(Interactive Luxury)  

S-Luxury  

(Social Luxury)  

 

M-Luxury  

(Mobile Luxury)  

Counterfeiting in Luxury  
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G-Luxury  

(Gaming Media)  
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Agenda   Speakers  
 

The Speakers  of  the  Club  e-Luxe Breakfast  Seminar  are  internationally  recognized  

experts  of  luxury, retail,  digital  media,  new  technologies  and  innovation . They have  been  

identified  for  their  pioneering  and  ground -breaking  innovations  across several  countries .  

 
 

C-Luxury JAUBALET Malka  Klutmann , Artistic  Director   France   

 

T-Luxury  LUXE CORP  Uché  Okonkwo , Executive  Director  & Founder  France   

 

M-Luxury  MYNDPLAY  Tré Azam , CEO & Founder    U.K.  

 

S-Luxury  HOOTSUITE Daniel  Roobles , International  Director   USA  

 

G-Luxury   HUZUTECH Graeme  Harvey,  Managing  Director   U.K.  

 

I-Luxury  ARSCENIQUE Emmanuel  Ducros , CEO & Co -Founder   France  

 

Roundtable  LUXE CORP  Loubna  Khalfi , Business Analyst   France    

 
 

  

 
 

 

 

 

 

 

 

 

 

 

 

  

 

8h00  Welcome  & registration  by  the  Luxe Corp  
 

8h15  The Digital  Luxury Paradox  ð Using Digital  Media  to  Fight Luxury 

 Counterfeiting  for  Enhanced  e-Reputation  by  Uché  Okonkwo,  

 Executive  Director,  Luxe Corp  
 

8h45  The Magic  of  Using Motion  Pictures  and  Movies  to  Tell the  Luxury Brand  
 Story ð An  Insider Look from  Behind  and  Before  the  Camera  by  Tre 

 Azam,  CEO, Treite Labs, owners  of  Myndplay                         + DEMO 

 

9h15 Experiencing  Luxury through  the  New  Frontiers of  Interactive  Media  

 Online  & Offline,  by  Emmanuel  Ducros,  CEO, Arscénique  

                          + DEMO 

9h45  CEO Conversation : The Beauty  of  Customizing  Luxury Products  & 

 Services  using Digital  Media  by  Malka  Klutmann,  Artistic  Director,  

 Jaubalet                          + DEMO 
 

10h15  The S-Luxury Rules for Positive e-Reputation - How  to  Manage  the  Luxury 

 Reputation  through  Social  Media  and  e-Communications  by  Daniel  

 Roobles,  International  Director,  Hootsuite                         + DEMO 
 

10h45  Intergrating  the  world  of  Gaming  in the  Digital  Luxury Communications  

 & Brand  Experiences  by  Graeme  Harvey,  Managing  Director,  Huzutech  
                         + DEMO  
 

11h15 Roundtable  Discussion: The Next  Frontiers of  Social  Luxury, Multi -Media  

 Digital  Media,  Gaming  Media  by  Myndplay,  Arscénique  and  Huzutech,  

 Hootsuite  Moderated  by   Loubna  Khalfi,  Business Analyst,  Luxe Corp   
 

11h45  Raffle  Draw  & Highlights    
 

12h00  Footnotes  by  Uché  Okonkwo,  Executive  Director,  Luxe Corp  
 

12h15 Networking  & Departure              *Breakfast  will be  served  until  10h30 
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Speakers  Speakers  
 Uché  Okonkwo  is recognized  worldwide  as one  of  the  
 pioneer  business strategists  and  opinion  leaders  in the  luxury 

 industry . She is the  Executive  Director  of  Luxe Corp,  the  

 pioneer   luxury strategy  & management  consulting  

 company . With insightful  vision on  the  luxury business, a  

 strong   creative  talent  and  a  rare  capacity  to  pull  luxury 

 brands   together,  she has collaborated  closely  with  both   

 established  and  emerging  luxury companies  in several  luxury 

 markets   and  categories . Her expertise  in taking  luxury 

 brands  to  elevated  growth  through  strategic  and  insightful  

 business and  creative  solutions have  led  to  the  successful  

growth  of  several  brands  and  the  turnaround  of  others . Through  her  steering  

guidance,  Luxe Corp  is currently  playing  a  key  role  in re-shaping  the  business 

practices  of  the  luxury industry . She initiated  the  creation  of  Club  e-Luxe in 2006 

out  of  a  recognition  of  the  pivotal  role  of  technology  and  digital  media  in the  

future  of  luxury. Club  e-Luxe is currently  the  key  platform  that  congregates  luxury 

executives  to  provide  them  with  the  knowledge,  strategies,  tools,  techniques,  

applications  and  systems that  luxury requires  to  thrive  in the  world  of  digital  media,  

technology  and  innovation . Uché  is also the  Founding  Editor  of  the  luxury business 

magazine,  Luxe-Mag .Com , which  provides  in-depth  analysis on  luxury. Her 2007 

bestselling  book,  Luxury Fashion Banding  is the  first book  to  address  the  business of  

luxury from  a  strategic  viewpoint  and  her  recent  book,  Luxury Online  (2010), is the  

first book  on  digital  luxury. It has been  described  as ôwhat the  luxury industry  has 

been  awaiting  for over  a  decadeõ.  She speaks  regularly  at  luxury events  

worldwide  including  to  MBAs and  alumni  of  business schools  like Harvard,  ESSEC, 

London  Business School  and  EML. Uché  sits on  the  board  of  several  luxury entities  

and  is an  Honorary  Fellow of  the  American  Luxury Marketing  Council . She is 

passionate  about  art,  design,  aviation  and  gastronomy .          www .luxe -corp .com  
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 Tre Azam  is the  Founder  and  CEO of  Treite Labs and  
 MyndPlay , the  world's  first mind  controlled  media  platform . 

  Myndplay  enables  the  viewer  of  any  motion  picture  to  control  

 the  contents  of  the  movie  through  their  thoughts . As a  

 qualified  Therapist , Tre seeks to  create  the  perfect  blend  of  

 brain  training  and  entertainment . Tre started  his career  in 

 business in his teens  as a  software  

 developer,  working  in several  locations  in the  United  Kingdom  

 and  the  US. He acquired  knowledge  and  skills in business and  

 communications  through  solid experiences  at  the  highest  

 corporate  level  with  several  companies  and  in multiple  

sectors .  At  the  age  of  24 he  started  his own  Branding  and   Marketing  

Consultancy  company  specialising  in brand   communications  strategy  and  

guerrilla  marketing  techniques . The company  ran  a  successful  business for  four  

years  following  which  it was  sold and  Tre turned  his eye  to  the  media  sector .  

Tre Azam  started  his media  career  in front  of  the  camera  with  the  BBC in London . 

After  two  years  working  in both  TV and  Radio,  he  developed  a  passion  for  the  art  

of  making  good  quality  and  thought -provoking  TV programmes  and  films. This led  

him  to  create  his film production  company  Treite Labs. Treite Labs has since  

produced  documentaries  in over  eight  countries  with  topics  ranging  from  politics  

to  reality . The company  also produces  corporate  videos,  short films and  

interactive  media  content . Tre Azam  is known  for  his no -nonsense  straight  talking  

approach  both  in front  of  and  behind  the  camera . He is also known  as one  of  the  

visionaries  of  a  new  generation  of  digital  web  innovators . In 2010 Tre embarked  

upon  a  new  journey  as he  launched  the  MyndPlay  platform  which  has been  

designed  to  revolutionise  not  just the  way  we  use media,  but  the  way  media  

affects  us on  a  much  deeper  level .                         www .myndplay .com  



Speakers  Speakers  
 Malka  Klutmann  is the  Creative  Director  of  JAUBALET Paris, 
 one  of  the  foremost  French  high  jewelry  houses. In this 

 role,  Malka  transmits  her  unique  sense of  audacity  and  

 determination  in the  universe  of  high  jewelry  through  her  

 designs . Her collection  of  jewelry  feature  a  unique  

 signature  of  clean , modern  and  subtle  lines, representing  a  

 new  era,  and  a  time  of  change  where  everything  that  

 recently  seemed  improbable  becomes  possible . Her 

 modern  and  original  pieces  are  designed  for  the  modern  

 woman  who  will easily recognize  herself  in every  piece  of  

 the  jewels,  from  earrings  to  necklaces , bracelets,  rings and  

brooches . Malka  is at  the  forefront  of  using innovation  in both  product  design  and  

retail . She imagines  her  pieces  while  respecting  the  innovative  and  unique  

concept  of  JAUBALET Paris, which  offers  each  client  the  opportunity  to  customize  

every  piece  of  their  jewelry  through  the  houseõs website . For each  piece  of  

jewelry,  clients  can  choose  the  type  of  gold  and  the  pavé  among  five  different  

gemstones  including  diamonds,  emeralds,  rubies, blue  sapphires  and  pink  

sapphires ; while  making  a  live simulation  on  the  website  and  viewing  their  

creations  in real  time . As a  result, the  choices  are  numerous,  indulging  their  clients  

and  stimulating  their  creativity . The ring collection  for  example  offer  1,871 possible  

combination  possibilities! Malka  who  is of  German  origin  has lived  and  studied  in 

Berlin, Florence  and  Paris and  obtained  a  diploma  in Industrial  Design  from  Olivier  

de  Serres (ENSAAMA, Paris) in 1998. She honed  her  skills by  working  with  different  

luxury houses in the  sector  of  high -end  fashion  jewelry  and  watches,  mainly  in Paris 

and  her  hometown  Berlin. She has been  collaborating  with  JAUBALET since  2001 

and  became  the  Artistic  Director  in 2008. She is married  and  lives in Paris with  her  

husband  and  child .                      www .jaubalet -paris .com  
  

 

  

 Graeme  Harvey  is a  veteran  of  the  digital  media  industry  and  is 

 currently  the  Managing  Director  of  Huzutech , one  of  the  most  

 dynamic,  and  high -growth  companies  at  the  core  of  cutting -

 edge  technologies  in online  virtual  worlds,  social  gaming,  and  

 communities .  Huzutech  is a  pioneer  of  a  unique  technology  

 which  allows  the  creation  and  deployment  of  customized  and  

 branded  online  virtual  worlds . These communities  can  be  fully 

 integrated  into  all  of  the  leading  social  networks  for  interactive  

 online  communications  and  exchanges . Graeme  has vast  

 experience  across multiple  technology -related  sectors  and  has 

worked  with  a  wide  range  of  innovative  companies  that  provide  infrastructure  

and  support  to  some  of  the  United  Kingdomõs leading  retailers,  e-commerce  

pioneers  and  media  companies . His earlier  career  included  rich  experiences  

at  the  telecommunications  giant  Telewest , where  he  worked  with  several  high  

street  retailers  to  create  some  of  the  first e-commerce  websites  and  solutions 

in the  United  Kingdom . Following  this, Graeme  joined  Photolink  Creative  

Group,  which  managed  the  accounts  for  the  UK's largest  home  shopping  

network . He later  joined  HarperCollins , one  of  the  world's  largest  publishers  

and  was  part  of  the  Collins Language  team  which  created  their  first online  e-

commerce  platform  for  the  company . He also spear -headed  the  company's  

move  into  a  number  of  other  online  and  technical  innovations,  including  the  

creation  and  adoption  of  e-books,  applications  and  the  first online  edition  of  

the  Collins English Dictionary . Graeme  has a  BSc in BioMedical  Science  from  

Glasgow  Caledonian  University and  PgDip  in knowledge -based  systems and  

artificial  intelligence  from  the  University of  Aberdeen,  United  Kingdom .  

                           www .huzutech .com  
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Speakers  Speakers  
 Emmanuel  Ducros  is the  CEO and  Co -Founder  of  

 ArScénique , a  leading  digital  technology  company  

 specializing  in audiovisual  and  digital  support  for  events  

 services and  marketing . He co -founded  ArScénique  in 

 1995, with  an  initial  focus  on  providing  sound,  lighting  

 and  video  services to  the  event  and  retail  industries. 

 ArScénique  has since  evolved  to  specialize  in 

 interactive  audiovisual  technologies . The companyõs 

 uniquely  developed  solutions include  platforms  and  

 applications  for  interactions  with  computers  based  on  

gestures ; interactive  surfaces,  including  floors and  walls, multi -touch  

technologies  to  create  interactive  screens  up  to  60 feet  wide ; touchless  

pointing  systems, 3D cameras ; gesture  control  tools  and  several  others . 

ArScénique  is also the  official  Representative  of  internationally  recognized  

companies  in France,  such  as GestureTek , the  world  leader,  inventor  and  

multiple  patent  holder  in gesture  recognition  systems for  presentations  and  

entertainment ; Nuiteq , the  leading  company  in multi -touch  applications ; and  

VisualPlanet , the  manufacturer  of  interactive  windows  touch  films. Since 2005, 

Emanuel  Ducros  has led  the  company  to  establish  a  success track  record  and  

sound  expertise  through  hundreds  of  successful  installations  in retail,  marketing  

and  entertainment  including  in the  context  of  events , stores, museums  and  

exhibitions,  making  ArScénique  a  unique  and  multi -sector  company . Emanuel  

Ducros  has a  Bachelor  Degree  in Management  from  the  MBA Institute,  a  part  

of  the  Groupe  INSEEC in Paris. 
                                   

                         www .arscenique .com  
  

 

  

 Daniel  Robles  is in charge  of  HootSuite  international  outreach  

 efforts  as the  International  Community  Coordinator . Hootsuite  is 

 one  of  the  key  digital  media  companies  that  aid  organizations  

 use the  social  web  to  launch  marketing  campaigns,  identify  

 and  grow  different  audiences,  and  distribute  targeted  

 messages  across  multiple  channels . Using HootSuiteõs unique  

 social  media  dashboard  enable  companies  to  collaboratively  

 schedule  updates  to  Twitter, Facebook,  Linkedin , WordPress 

 and  other  social  networks  through  the  web  and  desktop  or 

 mobile  platforms . Hootsuite  also provides  an  excellent  platform  

to  track  the  impact,  results and  reach  of  digital  campaigns ; as well  as industry  

trends  to  rapidly  adjust  tactics  and  target  audiences . Danielõs career  and  

vocational  training  have  always  been  focused  around  the  Internet  due  to  a  

passion  for  online  communication  and  the  creation  of  greater  brand  

awareness  within  the  world  of  digital  media . Prior to  joining  HootSuite , he  

worked  with  several  companies  in the  optimization  of  social  media  and  digital  

communications . He also managed  the  social  media  community  of  the  

Official  Tourism Site of  the  Region  of  Valencia  in Spain .  He has a  degree  in 

Audiovisual  Communications,  specializing  in Interactive  Communications,  and  

a  Masterõs degree  in Content  Management  from  the  Polytechnic  University of  

Valencia . During  his Masters  program,  he  was  part  of  a  research  group  that  

worked  on  several  projects  focusing  on  scientific  and  academic  

communications . He is a  regular  speaker  at  major  international  events  and  

forums  in online  communications  in countries  including  Canada  and  Saudi  

Arabia .  

                           www .hootsuite .com  
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òThe club-like atmosphere created by Luxe Corp not only provides a more bespoke look at the future 
of technology in luxury but also a chance to make some quality contacts in the processó -  Vertu  
 
òThis summit was a real opportunity. In one day, to be able to attend business workshops of such 
excellent quality and to meet highly qualified professionals is rare, to underline it.ó  - Boucheron  
 
òThank you for a beautiful day packed with diverse and insightful information concerning the luxury 
industry today. It was a pleasure to attend and I look forward to next year ó - Labelux  
 

òI really enjoyed the Club e-Luxe Summit. A full intensive day with a rich repertoire of cases and 
strategies for developing successful e -Luxe initiatives.ó ð Gucci Group  
 
òThank you once again for this excellent and highly inspiring day in Paris. I returned to the office with 
so many new ideas.ó ð Chopard  
 
òClub E-luxe has become the most e -nnovative forum. Thank you for creating such energy!ó ð Hotel 
Le Meurice, Paris  
 
 
  
   
 
 

Testimonials ð What the participants are saying  Testimonials - What the participants are saying  

Club  e-Luxe Summit  2011, Photo  by  Xavier  Granet  

   

 

 

Club e -Luxe Summit 2011, Photo by Xavier Granet   
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Testimonials ð What the participants are saying  Testimonials - What the participants are saying  

Club  e-Luxe Summit  2010, Photo  by  Sara White  Wilson 

   

 

 

Club e -Luxe Summit 2010, Photo by Sara White Wilson  

   

 

 

10 

   
 
 

©2011 LUXE CORP   I    21, Rue Cambon, Paris 75001, France    I   T: +33 (0) 1 49 26 06 15     I    F:+33 (0) 1 49 26 06 71     I    www.luxe -corp.com   I  www.luxe -mag.com  

òWhat can I say? The Club e-Luxe Summit was superb. I thoroughly enjoyed the day, learnt a great 
deal and met some interesting and talented people. Thank you!ó ðFabergé  
 
òA big thanks for being so professional & for implementing such a leading summit. We are 
transformed.ó ð LõAtelier du Vin 
 
òA great summit, with the perfect professional organization. Thanks to the Luxe Corp team for this 
great day".  - Virtu  
 

 

 

 

 

òIt was very interesting to meet very exciting people from all over the world and to share 
experiences . I enriched  my knowledge in e -commerce in a very nice and luxurious atmosphere.ó - 
Rémy Cointreau  
 
òMy first time at Club e-Luxe Summit and the day was beyond my expectations: Great speakers, 
high -end audience and a very friendly environment for networking."  - Luxe.TV 
 
òI must congratulate Luxe Corp for creating a very stimulating and engaging event. The speakers 
were excellent and very diverse, the overall event design was impressive.ó ð HP 
 
 
 



Club e -Luxe Summit 2009, Photo by Sara White Wilson  

   

 

 

Club e -Luxe Breakfast Seminar 2010, Photo by Sara White Wilson  
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òA fantastic opportunity to listen, share and learn about various international perspectives on how 
luxury brands should embrace and adopt an online strategy and e -commerce. A fun and inspiring 
day.ó -  Gilt Groupe   
 
òI witnessed an excellent and thoughtful day, an eye-opener and a great place to exchange ideas 
about a key area of the luxury business. Well done and looking forward to the next sessionò  - DEAL 
Luxury, China  
 

òMany thanks to the Luxe Corp team for organising such an inspirational day. We really enjoyed it as 
always.ó ðSkywire   
 
 

òA good mix of speakers touching on subjects that broaden the cyberspace business and points to 
the future. Listening to the advice of experienced people is reassuring. I look forward to the next 
Club e -Luxe Summit.ó ð Browns 
 
òEvery year the program and speakers is both of-the -moment and forward thinking, and the level 
of intimate, engaging and valuable interaction among the participants raises the par.ó ð Journalist  
 
òWe had such a great time at the Club e-Luxe Summit.  Luxe Corp really put together a great 
summit. Thank you.ó ð Mindsign  Neuromarketing   
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A raffle  draw  will be  held  during  the  

seminar  where  two  lucky  participants  will 

have  the  chance  to  win  exceptional  

products  from  HP specially  designed  with  

the  codes  of  luxury.    

 

HP is the  worldõs leading  technology  

company  operating  in more  than  170 

countries . A pioneer  in exploring  how  

technology  and  services  can  help  people  

and  companies  address  their  problems  

and  challenges  and  realize  their  

possibilities, HP turns aspirations  and  

dreams  into  reality . The company  applies  

new  thinking  and  ideas  to  create  more  

simple,  valuable  and  trusted  experiences  

with  technology,  continuously  improving  

the  way  customers  live and  work .  

                           

 

 

 

 

 
www.hp.com  

 

 

 

 

  

 

 

 

A raffle  draw  will be  held  during  the  seminar  

where  two  lucky  participants  will have  the  

chance  to  win  the  exceptional  wireless digital  

photo  frames  and  digital  mirror-picture  frame,  

designed  by  Jean -Louis Frechin , Uros Petrevski 

and  Martin  Szekely for  Parrot .     
 

Parrot  is a  global  leader  in wireless devices  

and  is on  the  cutting  edge  of  innovation . The 

company  was  founded  in 1994 to  drive  the  

inevitable  breakthrough  of  mobile  phones  into  

everyday  life through  high -quality,  user-friendly  

wireless devices  for  easy  living . Parrot  has 

developed  the  most  extensive  range  of  

hands -free  systems in the  market . In 2008, it 

launched  a  prestige  line of  high -end  wireless 

multimedia  products  geared  towards  

audiovisual  applications,  bearing  the  hallmark  

of  renowned  artists. The company  has 

collaborated  with  notable  designers  including  

Philippe  Starck  and  Andrée  Putman . Parrot  is 

headquartered  in Paris and   currently  employs  

more  than  550 people  worldwide . The 

company  is listed  on  NYSE Euronext  Paris.  
 

www.parrot.com  
 

 

 

 

  

 

 

 

Spotlight ð Raffle Draw by Parrot  



Highlight ð Living Emotions Gift Bag  
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Highlight ð Digital Gift Bag  

Living Emotions  is a  creative  concept  

conceived  by  Luxe Corp  to  develop  a  

range  of  products  aimed  at  enhancing  the  

sensorial allure  of  the  luxury experience .  

 

Living Emotions  comprises  of  five  products  

directly  linked  to  the  five  human  senses of  

sight, sound,  smell, touch  and  taste . Each  

product  is entirely  conceived  by  the  Luxe 

Corp  team  in collaboration  with  partners  

and  is developed  exclusively  for  Luxe Corp .  

 

Living Emotions  I, a  14-track  CD of  world  

music,  provides  pleasurable  listening  

experience  to  enhance  the  luxury retail  

and  e-retail  atmosphere ; while  Living 

Emotions  II, a  range  of  five  scented  candles   

brings  pleasure  and  comfort  to  the  mind  

while  enhancing  the  mood  and  ambience . 

Look out  for  Living Emotions  III, IV and  V.  

 

Living Emotions  products  are  not  for  sale 

but  offered  to  Luxe Corpõs clients  and  

collaborators  with  pleasure .  

                www .luxe -corp .com  
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Each  participant  will receive  a  digital  gift  

bag,  courtesy  of  Metronic .  

 

Metronic  is a  pioneer  multi -specialist  

company  and  a  leader  in innovative  

digital,  terrestrial  and  satellite  products ; as 

well  as and  complementary  accessories . 

 

As a  specialist  in the  audio  visual universe,  

Metronic  offers  products  at  the  forefront  

of  technology,  with  a  creative  team  that  

combines  its efforts  to  facilitate  an  

efficient  and  rapid  implementation  of  

innovative  ideas  in the  market ; and  

engineers  who  constantly  apply  all  their  

expertise  to  improve  the  quality  and  ease  

of  use of  their  products .  

 

Metronic  was  established  in 1988 in 

France  and  is now  also present  in over  

thirteen  countries  including  the  United  

Kingdom,  Germany,  Spain,  Portugal,  

Belgium,  Luxembourg,  Italy,  Greece,  

Poland,  Russia, Hungary,  Czech  Republic  

and  Slovakia .              www .metronic .com  

  

 

 

 



Club e -Luxe Participants  
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Some of the luxury brands and companies that have been involved in Club e -Luxe recently.  

http://www.skywire.co.uk/index.php
http://www.asmallworld.net/home
http://www.brownsfashion.com/
http://www.resmo.net/site/index.php
http://upload.wikimedia.org/wikipedia/en/5/54/Louis_Vuitton_Logo.PNG


Participation Fee  
Participation  to  Club  e-Luxe is reserved  to  senior executives  of  luxury companies,  including  CEOs, Presidents, Vice  Presidents, Senior Directors  and  other  decision -

makers . The contents  of  Club  e-Luxeõs events  are  most  relevant  to  senior decision -makers  involved  in digital  media,  e-business and  innovation  practices . Please 

note  that  priority  of  places  are  given  to  Club  e-Luxe members  and  confirmation  of  non -members  is based  on  availability .   
 

The participation  fees are  the  following .  Please note  that  VAT may  be  added  to  these  fees where  applicable .  
 

Category      Participant  Fee    

-Club  e-Luxe members     Complimentary     

-Past Club  e-Luxe event  participants    û600  

-New  Club  e-Luxe event  participants    û600   (before  12th November  2011) 

     û750   (after  12th November  2011) 

The participation  fee  covers  the  following .  
 

Contents   

- 4 in-depth  Presentations  and  Q & A sessions by  international  digital  experts   

- 2 live Demonstrations  of  advanced  digital  tools  & technologies   

- 1 interactive  Roundtable  session  

- 1 insightful  Conversation  session with   the  CEO of  a  leading  luxury company  

- 1 Highlight  (gifts  galore)  

- 1 Spotlight  (raffle  draw)  

-Presentation  Book (sent  after  the  event)  

-Photo  Album  (sent  after  the  event)  

-Press & Media  coverage   

-Networking   

-And  more!   
 

Meals  & Refreshments  

- Continental  breakfast   

- Networking  drinks 
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Registration  
I will like to  participate  in the  Club  e-Luxe Breakfast  Seminar . I understand  that  my  place  will only  be  confirmed  upon  receipt  of  my  participation  fee*  by  cheque  or bank  transfer .  

Participation  is free  for  Club  e-Luxe members . Places  are  limited  and  early  registration  is advised .                *see  previous  page  for  participation  fees 

 

First Name & Surname       ______________________________________________________________________________________________________________________________________ 

 

Job Title                 ______________________________________________________________________________________________________________________________________

  

Company Name   ______________________________________________________________________________________________________________________________________

  

Address    ______________________________________________________________________________________________________________________________________ 

  

Direct Telephone   ______________________________________________________________________________________________________________________________________

  

Direct Fax    ______________________________________________________________________________________________________________________________________ 
  

Direct Email    ______________________________________________________________________________________________________________________________________ 

  

Website    ______________________________________________________________________________________________________________________________________  

 

Payment Method           Cheque                     Bank Transfer       Other (specify)  

 

Signature    ______________________________________________________________________________________________________________________________________  

 

Date    ______________________________________________________________________________________________________________________________________

  

Three Options  to Register!  Places  will  be  confirmed  only  upon  payment  receipt .  
-Fill the  form  online  at  www .luxe-corp .com ;       OR         

-Send this page  by  Fax to  + 33 (0) 149 26 06 71; by  email  to  coco .lacalle@luxe -etc .com ;      OR          

-Post this form  to  Luxe Corp,  21, Rue Cambon  Paris 75001, FRANCE       
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HP is a  one  of  the  worldõs leading  technology  companies  operating  in more  than  170 countries . A pioneer  in exploring  how  technology  and  services can  help  people  

and  companies  address  their  problems  and  challenges  and  realize  their  possibilities, HP turns aspirations  and  dreams  into  reality . The company  applies  new  thinking  

and  ideas  to  create  more  simple,  valuable  and  trusted  experiences  with  technology,  continuously  improving  the  way  customers  live and  work . HP products  are  not  
only  purely  technical  but  have  also become  entertainment  and  fashion  items  particularly  through  ongoing  collaborations  with  the  leading  fashion  talent  Vivienne  

Tam and  the  music  and  entertainment  guru  Dr Dre. A pioneer  in borderless  technology,  HPõs Cloud  Drive  has brought  a  new  dimension  to  experiencing  digital  media .  

HP is headquartered  in Palo  Alto,  California  and  is present  in 170 countries  around  the  world .         www .hp .com   

 

Skywire  is a  specialized  luxury and  lifestyle  digital  and  interactive  media  agency  founded  by  Eva Hoff  and  Alex  Judd . Their unique  understanding  and  appreciation  of  

the  intricacies  of  representing  luxury and  lifestyle  brands  online  led  the  founders  to  develop  a  platform  of  solutions adapted  to  the  specific  needs  of  luxury. Today,  

Skywire has established  itself as the  solution  provider  for  e-commerce,  online  marketing,  social  media  and  multi -media  in the  luxury sector .  Skywire partners  with  every  

client  to  enable  engagement  with  their  audience  in the  digital  world  through  web  design,  online  retail,  online  & mobile  marketing  and  multi -media  from  the  concept  

stage  to  the  execution  stage . Additionally,  Skywire provides  services in the  development  of  branding  and  creative  strategy,  user experience  and  integration  on  many  

leading  e-commerce  and  CRM platforms . Skywire is headquartered  in London  and  has an  international  client  portfolio .                          www .skywire .co .uk  

 
Sonodea  is a  creative  consulting  firm that  helps  companies  harness the  power  of  music  as a  way  to  build  their  brands . The companyõs expertise  lies in designing  and  

implementing  custom  music  strategies  and  solutions that  emotionally  anchor  a  brand  to  its clients .  A Sonodea  custom  designed  music  experience  invites customers  

to  truly feel  a  brand,  building  out  the  customer  experience  - the  where,  the  how,  and  the  emotions  connected  to  a  product  or service,  infusing  it with  an  intangible  

essence  that  remains  in the  customersõ minds . Sonodea  achieves  this through  sensory marketing  services including  custom  music  cds,  retail,  dining  & hotel  music  
programming,  music  licensing  for films & advertising,  website  design  and  private  DJ events . With a  client  portfolio  including  Bergdof  Goodman,  Brioni, Nespresso, 

Bontoni,  Valentino  Red and  the  Ritz Carlton,  Sonodea  is reshaping  the  sensory marketing  approach  of  the  luxury sector . Sonodea  has offices  in New  York City  and  

Miami  from  where  it reaches  its global  clientele .                             www .sonodea .com  

 
Perron Rigot is recognised  as an  expert  in luxury scented  candles . The French  company  started  the  manufacturing  of  the  famous  Rigaud  candles  25 years  ago,  

and  significantly  improved  its formulations  to  deliver  an  inimitable  diffusion  of  the  scents  while  creating  unique  atmospheres . This patented  formulation,  called  "soft 

wax",  also provides  a  perfect  finish of  the  candles  that  can  be  easily recognized  from  the  branded  candles  of  several  luxury brands  such  as Kenzo, Baccarat,  Estee 

Lauder  and  Dior, to  name  jut a  few . Perron Rigot  provides  brands  and  companies  with  exceptional  branded  candles  entirely  customised  according  to  their  image  

and  identity,  either  for  a  luxury collection  or for  outstanding  gifts. 

                 www .perron -rigot .com  

©2011 LUXE CORP   I    21, Rue Cambon, Paris 75001, France    I   T: +33 (0) 1 49 26 06 15     I    F:+33 (0) 1 49 26 06 71     I    www.luxe -corp.com   I  www.luxe -mag.com  



Corporate Partners  

18 

Metronic  is a  pioneer  multi -specialist  company  and  a  leader  in innovative  digital,  terrestrial  and  satellite  products ; as well  as and  complementary  accessories . As a  

specialist  in the  audio  visual universe,  Metronic  offers  products  at  the  forefront  of  technology,  with  a  creative  team  that  combines  its efforts  to  facilitate  an  efficient  

and  rapid  implementation  of  innovative  ideas  in the  market ; and  engineers  who  constantly  apply  all their  expertise  to  improve  the  quality  and  ease  of  use of  their  
products . Metronic  was  established  in 1988 in France  and  is now  also present  in over  thirteen  countries  including  the  United  Kingdom,  Germany,  Spain,  Portugal,  

Belgium,  Luxembourg,  Italy,  Greece,  Poland,  Russia, Hungary,  Czech  Republic  and  Slovakia .                                      www .metronic .com  

  

 

Myndplay  is the wo ld's first mind controlled media player and platform which connects with EEG BCI technology to allow viewers an engaging, inn ova tive new level 

of interactivity with video and live motion. MyndPlay gives the user the ability to interact with and change the direction an d o utcome of a video or movie using only 

their minds. This new media platform will revolutionize interactive film, education, mental sports training and video content  by  truly immersing the viewer into the plot, 

storyline and the characters by allowing them to direct or influence the outcome just by relaxing and focusing, they choose w ho lives and dies, whether the bad guy 

or the good guy wins, or whether or not the golfer makes that all important putt. MyndPlay is the ultimate form of Brain Trai ning as it incentivizes use of the brain linked 

to linear focus and meditative calm, skills we use in everyday life. MyndPlay puts the viewer in control.  

                                                            www.myndplay.com  

 
Parrot is a  global  leader  in wireless devices  for  mobile  phones  and  is on  the  cutting  edge  of  innovation . The company  was  founded  in 1994 to  drive  the  inevitable  

breakthrough  of  mobile  phones  into  everyday  life through  high -quality,  user-friendly  wireless devices  for easy  living . Parrot  has developed  the  most  extensive  range  of  

hands -free  systems in the  market . In 2008, Parrot  launched  a  prestige  line of  high -end  wireless multimedia  products  geared  towards  audiovisual  applications  bearing  
the  hallmark  of  renowned  artists. The Zikmu is one  example  - a  daring  blend  of  design  and  acoustics  and  an  elegant  high  performance  object  that  integrates  

harmoniously  into  any  interior . Parrot  is headquartered  in Paris and   currently  employs  more  than  550 people  worldwide . The company  is listed  on  NYSE Euronext  Paris.  

www.parrot.com  

 
Suiiis is a  refreshing  Taiwanese  luxury tableware  brand  owned  by  E2W Inc . Founded  in 2007, the  mission of  E2W Inc  is to  transmit  the  heritage  of  the  Chinese  culture,  

history and  aesthetics  through  western  modern  design . The name  SUIIIS comes  itself from  a  cultural  junction : "Sui" in Mandarin  and  "Suis" in French  both  mean  

"following" . SUIIIS represents  the  idea  of  following  oneõs inspiration  & desire . By innovative  use of  high  quality  materials  and  a  minimalistic  design,  SUIIIS has succeeded  

in creating  a  unique  refined  style and  a  perfect  union  of  functionality  and  aesthetics . SUIIIS has showcased  its products  at  the  Maison  & Objet  in Paris.    

                                        www .suiiis.com  
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*Media partners of past  and current Club e -Luxe events  
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What  is Club  e-Luxe?  

Club  e-Luxe is an  executive  club,  created  and  managed  by  Luxe Corp,  the  pioneer  luxury strategy  and  management  consulting  company . Luxe Corp  created  the  club  in 2006 out  

of  recognition  of  the  important  role  that  digital  media,  new  technologies  and  innovation  will play  in shaping  the  present  and  future  of  the  luxury  sector . Since its inception,  Club  e-
Luxeõs objective  has been  to  provide  luxury companies  with  access  to  the  latest  developments  in the  areas  of  digital  media  and  innovation  that  are  relevant  for  luxury.  
 

What   makes  Club  e-Luxe different  from  other  luxury  conferences  and  events?   

Club  e-Luxe is not  a  conference  and  it is not  designed  to  be  one . It is rather  a  platform  that  provides  luxury brands  with  access  to  advanced  knowledge,  strategies,  tools,  applications  

and  execution  systems in digital  media  and  innovation . This comes  in the  form  of  two  annual  events,  an  International  Summit  held  every  June  and  a  Breakfast  Seminar  held  every  

January  at  the  Ritz Hotel  Paris. The focus  of  the  events  is « rich  & valuable  content  » provided  through  presentations,  demos,  workshops,  debates  and  consulting  sessions. Club  e-

Luxeõs events  are  designed  as immersive  digital  consulting  sessions which  are  different  from  conference  formats .  The sessions are  led  by  renowned  experts  and  the  Luxe Corp  team  

of  Luxury Business Analysts.  
 

What  is the  main  value  of Club  e-Luxe?  
Every year,  the  Luxe Corp  team  track  the  evolution  of  digital  media  and  technology  to  identify  the  key  challenging  areas  affecting  the  luxury industry . In addition,  Luxe Corpõs 

established  practice  in digital  luxury consulting  also provides  first-hand  access  to  the  key  strategic  and  operational  issues that  luxury companies  are  facing  daily . Luxe Corp  then  

designs  each  event  around  a  theme  that  addresses  these  issues and  searches  the  world  for  the  experts  that  can  bring  real  operational  solutions in these  areas  to  present,  explain  and  

demo  their  digital  solutions to  luxury brands . Luxe Corp  works with  companies  recognized  as the  best  in their  fields to  develop,  refine  and  adapt  their  digital  solutions to  the  format  

that  luxury requires  for  the  entire  value  chain . This is a  major  value  that  doesnõt exist elsewhere  in the  industry .   
 

How can  I access  Club  e-Luxe?  
Club  e-Luxe can  be  accessed  either  through  annual  corporate  membership  with  a  package  of  benefits  or through  attending  the  bi -annual  events,  subject  to  space  availability .  

 

Which  luxury  companies  are  involved  in Club  e-Luxe?  
The participants  of  Club  e-Luxe include  both  established  and  emerging  luxury companies  and  recent  participants  include  Louis Vuitton,  Gucci,  Hermès, Dior, Cartier,  Boucheron,  

LVMH, Gucci  Group,  Chanel,  Vertu,  Fabergé,  Rémy Martin,  Chopard,  LõOr®al, Pernod  Ricard,  Adler,  Sonia Rykiel, Labelux  to  name  just a  few .   
 

Who is Club  e-Luxe designed  for and  what  is the  profile  of the  participants  of the  club?    
Club  e-Luxe is designed  for  the  forward -thinking  luxury companies  seeking  to  take  advantage  of  the  endless  opportunities  provided  by  digital  media,  new  technologies  and  

innovation,  through  real  and  concrete  solutions.  
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Previous Club e -Luxe Events 
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About Luxe Corp  

Luxe Corp  is the  pioneer  Strategy  & Management  Consultancy  company  specialized  in the  luxury sector . A fully independent  company  based  in Paris from  

where  it reaches  its worldwide  clientele,  Luxe Corp  develops  and  implements  advanced  and  practice -tested  business strategy  solutions and  operations  for  

companies  seeking  sustainable  growth  and  profitability  in the  luxury industry . 

 

Through  a  custom -consulting  approach  focused  on  attaining  visible and  measurable  results, Luxe Corp  offers  business solutions and  turnaround  strategies  in 

Marketing,  Branding,  Retail,  e-Business, Business Planning  & Modelling  and  Intelligence . Through  its three  business divisions, Luxe Corp  has collaborated  with  

LVMH, Richemont,  Gucci  Group,  Louis Vuitton,  Gucci,  Hermès, Chanel,  Christian  Dior, Cartier,  Burberry,  Karl Lagerfeld,  Piaget,  Boucheron,  Vertu,  Chopard,  

Rémy Cointreau,  Pernod  Ricard,  Adler,   Coty  Prestige,  Fabergé,  LõOr®al, Browns, Barneys New  York and  a  host  of  others .  

 

Luxe Corp  also hosts Club  e-Luxe, the  executive  club  for  luxury e-business professionals  and  publishes  of  Luxe-Mag .Com,  the  leading  luxury business magazine  

online  fully produced  in English and  French .  Luxe Corp  also has a  consulting  program  for  young  and  emerging  luxury brands,  The Luxury Business Circle,  hosted  

three  times  a  year  in Europe,  Asia and  the  Americas,  through  which  it provides  strategic  business direction  for  the  future  leaders  of  the  luxury industry .  

 

Luxe Corp  is headquartered  in Paris and  has business representations  in New  York and  Beijing . 

 

Connect with Luxe Corp for updates and videos of past events !  

 

           

  

       

       

                     

   
Luxe E.t.c., Club e -Luxe and Luxe -Mag.Com are part of the Luxe Corp group  
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About Luxe Corpõs Founder  
Uché  Okonkwo  is recognized  worldwide  as one  of  the  pioneer  business strategists  and  opinion  leaders  in the  luxury industry . With  

insightful  vision on  the  luxury business, a  strong  creative  talent  and  a  rare  capacity  to  pull  luxury brands  together,  she has 

collaborated  closely  with  major  established  luxury companies  as well  as emerging  luxury brands . Her expertise  in taking  luxury brands  

to  elevated  growth  through  strategic  and  insightful  business and  creative  solutions have  led  to  the  successful  growth  of  several  

brands  and  the  turnaround  of  others . Through  her  guidance,  Luxe Corp  is currently  playing  a  key  role  in the  re-shaping  the  business 

practices  of  luxury brands  and  the  business approaches  of  the  luxury industry . 

 

She initiated  the  creation  of  Club  e-Luxe in 2006 out  of  a  recognition  of  the  importance  and  pivotal  role  that  technology,  digital  

media  and  the  internet  would  play  in the  future  of  luxury. Club  e-Luxe is currently  the  only  platform  that  congregates  luxury 

executives  to  provide  them  with  the  knowledge,  strategies,  tools,  techniques,  applications  and  systems that  luxury requires  to  thrive  

in the  world  of  digital  media,  technology  and  innovation . Each  event  is curated  with  a  unique  theme  identified  from  the  current  

challenges  of  the  luxury industry .  

 

Uché  is also the  Founding  Editor  of  the  luxury business magazine,  Luxe-Mag .Com , which  provides  in-depth  analysis of  luxury 

management  issues. Her 2007 bestselling  book,  Luxury Fashion Banding  is the  first book  that  addresses  the  business of  luxury from  a  

strategic  viewpoint  and  has been  described  as an  'indispensable  resource  for  anyone  involved  in the  luxury businessõ. Her recent  

book,  Luxury Online  (2010), is the  first book  on  luxury to  address  the  internet,  digital  media  and  new  technologies  and  has been  

described  as ôwhat the  luxury industry  has been  awaiting  for  over  a  decadeõ.   

 

She speaks  regularly  at  key  luxury industry  events  worldwide  and  has given  keynote  presentations  at  the  International  Herald  

Tribuneõs annual  luxury conference  hosted  by  Suzy Menkes,  the  American  Express Luxury Summit  and  the  China  Luxury Summit,  

among  several  others . She  constantly  gives  seminars on  the  luxury business to  MBAs and  alumni  of  several  business schools  including  

Harvard  Business School,  ESSEC Paris, London  Business School  and  EML Geneva,  among  several  others . A multilingual,  Uché  sits on  

the  board  of  several  luxury entities  such  as the  I.618 Sustainable  Luxury and  is an  Honorary  Fellow  of  the  American  Luxury Marketing  

Council . She has an  MBA from  Brunel University Business School,  London . In addition  to  the  business of  luxury, Uché  is passionate  

about  art  & design,  culture  and  gastronomy . She is also an  amateur  chef  and  an  aviation  enthusiast .    

Photograph by Sara White Wilson  
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E-Commerce, F -Commerce & M -Commerce :  
Integrating & Optimizing the Online & Offline Selling Channels for Luxury   

Wednesday 6 th June 2012  

The Ritz Hotel, Paris 

 

  

Club e -Luxe International Summit  
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Save the Date!   



Photograph by Xavier Granet  
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